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The Appliance of Cluster Analysis in Brands Mar ket Positioning Research

HUAN GJin-ng ,ZHAO Ping

(School of Economics & Management , Tsnghua Universty ,Beijing ,100084 ,China)
Abstract :Anayzing customer perceptive quality and price by statistica techniques could lve sme issuesin brands
podtioning research. The article takes experiential posdtioning analyses on Chinese durable goods by usng
Hierarchica and K-means cluster analyss. Analyssof variance and crosstabs analyss methods are used to vaidate
and profile the dusters. Further , the paper profiles the clusters by multiple correpondence analyss method. The
results show that clusters are ggnificant and the postioning of brandsof Chinese durable goods present cross shgpe.
Fnaly, combined gatistica techniques are introduced on market postioning research.
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